by JOHN BAKER

Isn't that wonderful!” Well,
it is, in a way, but it's hard
work, too.

In the radio business, the announc-
er is the “front” man, the one who is
in the public eye, the one whose
words start the performance, connect
its different parts, and wind it up
with a gracious farewell, His words
also convey the sponsor's sales mes-
sage to the listeners, a necessary part
of most programs if radio is to
survive.

In the minds of most people, a per-
son in radio is an announcer. As a
matter of fact, writers, actors, mu-
sicians and executives greatly out-
number the announcers, but the fact
remains that each of the more than
600 radio stations in the country
must have at least one announcer or
someone who can combine announc-
ing with other duties. And the av-
erage young man who is interested in
radio as a career thinks first of an-
nouncing as his opportunity, and asks
“What do I need to do to be a good
radio announcer?”

Everett Mitchell, chief announcer
of the central division of the Na-
tional Broadcasting company, an an-
nouncer since radio wore swaddling
clothes, outlines some of the quali-
fications for radio announcers as
measured by NBC standards.
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NBC's chief an-
nouncer, Everett
Mitchell, has been
in the game since
radio was in swad-
dling clothes, trains
page boys to be an-
nouncers,

Harold Safford be-
lieves friendliness
and sincerity are
more necessary than
careful diction, picks
announcers for their
human traits.

The first thing an announcer needs
in his training is an intensive course
in English. Anyone who has listened
to auditions of prospective announc-
ers at a radio station knows how
many candidates are awkward in the
handling of their principal tool, the
English language. Correct pronuncia-
tion, good grammar, use of the cor-
rect words; those are primary re-
quirements, but many would-be an-
nouncers fail to meet them.

Then, an announcer should be con-
versant with at least three foreign
languages, preferably French, Italian
and German, according to Mitchell.
Even though the announcer is on a
small station which plays records for
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As An Announcer

most of its music, he will have occa-
sion almost every day to announce
musical numbers with foreign titlea,
written by foreign composers.

A knowledge of music of all types
is important, in order that the an-
nouncer may be able to introduce a
musical selection and give his listen-
ers more than the mere name of the
number to be played or sung. Study-
ing the famous operas and becoming
familiar with the arias from them
will enable the announcer to discuss
them with intelligence and under-
standing. Listeners who are unfamil-
iar with the selections will appreciate
this addition to their fund of in-
formation; on the other hand those
who do know the operas will be in-
clined to discount any remarks of the
announcer who shows himself ignor-
ant of his subject.

Rhythm in Speech

Along with the study of music
should go a study of the pronuncia-
tion of composers’ names. Musical
dictionaries and reference books are
indispensable in this line of educa-
tion. The competent announcer has
a rhythm to his speech which is
pleasant to the ear, and which carries
the listener’s thoughts along with his
words. This can be developed in only
one way—by reading aloud. Most
radio programs are read from manu-
script, and so it is necessary for the
announcer to develop the ability to
read aloud and maks it sound as free,
natural, and convincing as though he
were talking.

The smoothness of an announcer’s
speech and the quality of his voice
can be improved greatly by proper
breathing. Many announcers have
entered radio as singers, and their
vocal training, including the develop-
ment of proper breathing, has been a
factor in their success. The announc-
er who learns to breathe from the
depths of his lungs can control his
breath so that his speech comes
smoothly and without effort.

(Continued on page 16)
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(Continued from page 3)

The voice itself should be easy to
listen to. The good announcing voice
has a certain something which
Mitchell calls “sparkle”; some voices
have it naturally; others can be
trained to develop it; while still other
voices seem destined to remain for-
ever outside the class of pleasant
speaking voices. In his announcers’
school for page boys at NBC head-
quarters in Chicago, Mitchell has
helped the prospective announcers to
find the best range for each voice.

Novelty Signet Ring

12 K. Gold-Filled Hand Made
Wire Jewelry. Guaranteed 5 years,
rice 35¢. BState size & Initlal
REE your INITIAL made into
Pin, send 10¢ to cover handling.

Sackett Jewelry Co., Warren, Ohile

~

3 Pkts. SEEDS

ve you Jung's Quality Seeds we
will send ,,:,:1 nm;:n.ng; Jun,rs’Waymul
Tomato, produces big julcy red tomatoes
often ripe h{‘.mly 4th, also the new Glori-
ous Double Nasturtiums, will produce long
stemmed, sweet scented double flowers in
ma}r:ly colors and a pkt. of Glant Flowered
Dahlia Zinnias if you will enclose 3¢ to pay
postage.

BEAUTIFUL CATALOG FREE

Our new spring catalog showing ma
Vegetables, Flowers and Shrubs In natmg
colors, Many bargains in Seeds and Plants.

A coupon for Rare Premiums in each city.
J. W. Jung Beed Co., Dept. X, Randolph, Wis.

In some cases, the voice needed to be
lowered from the usual speaking
range; in others it needed to be
raised.

Budding announcers are taught
that every syllable of a word de-
serves the honor of pronunciation.
“National” is not “nash-nul”; our
nation has a “pres-i-dent”, rather
than a “pres-dent”.

Some persons talk in their throats
and consequently muffle their words.
This can be corrected by “thinking”
each word up to the front part of the
mouth, where the tongue, palate and
teeth may enunciate it distinetly.

Several of Mitchell's proteges
among the NBC page boys have over-
come flaws in speech which would
have prevented their becoming satis-
factory announcers, simply by rec-
ognizing those weaknesses and work-
ing to overcome them.

And finally, Everett Mitchell
stresses the fact that announcers
need brains. “I'd rather have a boy
with brains and a high school edu-
cation than one with a college degree
and a sluggish mind, to train in the
fleld of announcing,” he says.

The field of announcing is becom-
ing more competitive every year.
Alert, keen young announcers are
coming up to the networks from
smaller stations. “The only way to
get ahead and keep ahead,” Mitchell
says, “is to study constantly. Listen
to radio programs with a critical ear,
read good books and good magazines
of all kinds; keep up with world
events by reading the newspapers
and news magazines. This will help
to keep the mind active and make
words come more easily, if there are
two things which an announcer needs
they are an active mind and a ready
command of words.”

Mitchell’'s experience with an-
nouncers and listeners from all parts

of the country convinces him that
the Middle West produces the best
announcers, because Middle Western
speech has less trace of accent than
that of any other part of the country.
The Southerner may have a mellow-
ness to his drawl, and the Easterner
may have sophistication in his broad
A’s and dropped R’s, but the Middle
Westerner is more likely to give full
value to each syllable of a word and
will be more easily understood over
the country as a whole. And on a
network, being understood every-
where is important.

Harold Safford, program director
of WLS and once chief announcer of
the station, emphasizes friendliness
and sincerity as necessary charac-
teristics of an announcer. In his
opinion, careful diction is desirable,
but is not so necessary as those hu-
man traits which will enable an an-
nouncer to “sell” himself to an audi-
ence made up of common, everyday
folks.

Announcing is essentially a young
man's game. There are a few an-
nouncers who have been in the game
as long as 15 years. Some of the
“free lance” announcers, who are
good enough to have commercial
sponsors demanding their talents, are
able to make handsome salaries from
announcing alone. Announcing on
NBC, Columbia, or Mutual networks
either as a free lance or staff an-
nouncer represents probably the
pinnacle of achievement in the an-
nouncing field, and it is toward that
goal that many announcers on inde-
pendent stations are working. In the
network announcing staffs them-
selves, most of the announcers have
their goals established at some point
outside the announcing field; perhaps
as advertising men, program direc-
tors, or as owners and managers of
smaller stations.
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from T:30 to 7:45 A.M., Central Standard Time, over Radio Station WLS. POKEY and ARKIE are presented
by McConnon and Company, Winona, Minnesota, manufacturers of more than 170 MecConnon Products for
home and farm. This program is sponsored in the interest of McConnon Dealers everywhere.
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