MUTUAL BROAI

gy
A
Soura, :
CHEw, “;m . ‘
|

i .
| -

! KFka
GREELEY

KFEL
DENVER

RGouy .
3rOCKrgy ‘

Kaw
SAN JOsE

HDONMONTEREY

KFERC
SAN FRANCISCO

HKPMC
BAKERSFIELD

KoB
SANTA BARBARA N
KH KE X |
o LOS ANGLLES v EEINAROING 5
KGM !
HONOLULU TANTA ANA - )
KHBC KXo
HILO HGB N ELCENTRO,
SAN DIEGD B
: F Lyg
MET W E EALCI| ES A - JAM
®BASIC STATIONS

O AFFILIATED SYATIONS

140



8
P
2
<
Z
@
2
-
02

-_nl:_=l_5 Fan .n_w‘!-
3 m
! k-13
\ gor
\ 5
\ 1 wnog /st
. 4 h
) 4 'ﬁ l\g&\‘\‘?’
1 - x Y
— N
[ ~ N L Wi
’ ! o W ’_ 4
. ~ 3 L er
. w ner] ), waas
: = il ‘\ whﬂ““k 'N‘;,‘i‘:\. nosmn weAR
Al
] STRAUL B A\.B:‘: mqsm S FALL RIVER
. At WNBH
| " nﬂD . ‘S‘ﬂ\?n ‘ d REW BEDFORD
—— - ik aa SoRY,
7 A WEAN
! ! e AL PROVIDENCE
S L —— Fog, °
N wMT —_ WARERL e
Al CEDAR RAFIDS® WGEN o
< 0 1 CHICAGQ '
l b 4
T KolL oe 'ﬁqsoﬂzs ? \ ! i
s WHKE ey
ol N ! }iomue\ls S
LINCOLN / | Iz W
. \ | i o U w | weHNGTOR ]
N ) wiRe T WSAL -
\ wis - !lmmmarﬂu cmc,"jNN\ ; B
P cmY S © VA “
KANSAS il ; ; 4 1:\“*0““
1 ST LOUIS 7/ j\ﬁ(
| A [ T
‘ 1 \ -~ T
‘ CDFFEVWLLE | \/(\5 et
2 PONEACTY | e T o sM =
- J Kciﬁg i - i NAsuv\LLF- =
KTOK 1 7 P ‘
ety MUSKGEE\ J j,_ ,_, ~.
| o ADA S KGFF | L e A ™
KASA \ADA § SHAWNEE / | \ Y
| ELK cTy! | i | \ AN
- Arvso 4 ™
s ) ARDMORE : e ‘l \ ~
~d { . \ \
T 1 | 3 Y
i 1 N b
KTAT iy 4 : ‘ )\
FT. WORTH OALLAS | ,\ ] \
\L ’ 4 \ c
{ \ i — =
\ L . | — A S tH-
) - ({ ==
j \ g
1
Y
2
v
i
\ 4}

14



The

Third Market
in the West

tntenor Cahformia's millions in retail sales can
be successfully reached by radio only through
the use of the McClatchy Broadcasting Company
stations  Available as part of the National
Broadeasting Company Red or Blue Netwaorks,

and the Cahforma Radio System

Mc Clatchy Broadcasting Company

Sacramento, Calif,

KFBK KMJ KERN KWG
Saw rarmento Froa Borgr modd Stockbes
10000 watis 1000 walte 100 watls 100 vt

The California Radio System




MUTUAL BROADCASTING SYSTEM

OFFICERS

Chairman of Board of Directors,
Alfred J. McCosker

President. ... .. .. ... .. .. .. W. E. Macfarlane
Vice-President. ... ...... Theodore C. Streibert
Executive Secretary .............E. M. Antrim
Treasurer . ................ ... E. M. Antrim
General Manager. ........ ... .... Fred Weber
Auditor. .................. Miles E. Lamphiear
Legal Advisor.. .. ... ... . ... .. Keith Masters
Publicity Coordinator, . ... . ... .. Lester Gottlieb
Program Coordinator..........Adclph Opfinger
Traffic Marnager. ....... ... ... Andrew Poole
Sales Promotion Manager..... Robert A. Schmid

London and European Representative,
John §. Steele

OFFICES

Administrative Office...Chicago, Tribune Tower

Branch Offices

New York.................... 1440 Broadway
Detroit................. Union Guardian Bldg.
Cincinnati. ... ... ... Union Central Life Bldg.
Boston................ ... .. 21 Brookline Ave.
Cleveland ................... Terminal Tower
Los Angeles...................Don Lee Bldg
England ...... ... .......... Coulsdon, Surrey

Policies and Facilities for

Origination and Production

Programs

The Program Building Services of
Individual Mutual Stations are made

available to Mutual advertisers—either

as sources of program ideas, as planners
and producers of complete radio fea-
tures, or in an advisory capacity.

A

Originations

Origination of programs in New York,
Cincinnati, Chicago, Cleveland, Detroit,
Boston, Hollywood, Los Angeles and San
Francisco without wire charge. Nomi-
nal line cost for commercial programs
eriginating from other Mutual stations.

The Mutual-WOR Playhouse in New
York, the newly constructed WGN Stu-
dio No. 1 in Chicago and the Mutual-
Don Lee Playhouse (in the Ambassador
Theater) Los Angeles, are provided as
accommodations for advertisers desir-
ing studio audiences.
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Restrictions and Regulations

Accounts must be acceptable both
to the Mutual originating station as well
as to individual Mutual stations as re-
spects Content, length of commercial,
type of product advertised.

Publicily and
Public Relations
Mutual
news media through the publicity de-
partments of both Mutual and Mutual
stations.

offers ciose contact with

Sales Promeotion and

Researeh Department
Coverage and market data relevant
to the network advertising campaign as
well as comprehensive information and

suggestions for its exploitation.





