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E 38 & A § ® A WCCO Daytime Audience Summary*
u.S. U.S.
| AUDIENCE RADIO FAMILIES BMB STATION
| AREA BMB—1946 AUDIENCE
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TOTAL BMB AuDIENCE 849,440
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* For tabulation of stotion penetration expressed by deciles, see lost page. For complete BMB Audience information in all counties and cities in which 10% or

more of the radio fomilies listen to the station ot least once o week {separately day and night), see BMB Station Audience Reprint available free upon request.
'

Details on Canedian audience ovailable on request
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WCCO Nighttime Audience Summary*

u.s. u.s.
AUDIENCE RADIO FAMILIES BMB STATION

AREA ) BMB—1946 AUDIENCE

.

i S 246,030 85,540
Avdience information in oll counties ond cities in which 0% or t 1
- i
), see BMB Station Audience Reprint available free upon request. I 10% —25% {279,330 } 49,270
f BMB AUDIENCE

TOTAL BMB AUDIENCE 906,600



